SOGRAPE, Portugal

Sogrape is a family-owned wine company, with a strong
international presence and unique diversity. Qur purpose
is to bring Friendship and Happiness to everyone we
touch through our wonderful wines. Offering high-
quality wines and great brands is an age-old belief at
Sogrape. It has always been this way. For us, each
bottle symbolises a new story, a new way of expression,
and an invitation to explore nature and its aromas. It is
during this new journey towards new destinations where
unparalleled moments and experiences can be found.
Sogrape has gone from Portugal to the world. Today, it
produces wine in the country’'s main wine growing
regions, and beyond its borders in Argentina, Chile, New
Zealand and Spain. A diverse range of origins, wines
and brands lies within our roots. To this end, we set out
to expand to new regions from early on, respecting each
terroir and prioritising authenticity, always in search of
the best nature has to offer. Each location seeks to
introduce and convey the culture of wine and the bond
with history and nature which Sogrape has taken great
care to preserve in each of the different winemaking
where it offers one-of-a-kind

regions, memorable,

experiences.

Antonio Graga, Head of R&D and Natacha Fontes, R&D Manager
Sogrape Vinhos, S.A

SOGRAPE

OENOVITI International give us
the possibility to join a large
network of grape and wine science

SOGRAPE has an R&D department that actively develops
research projects covering the entire wine production value
chain, from viticulture to market, including over 100 hectares
With the R&D department,
SOGRAPE leverages its investment in research, streamlining,

of experimental vineyards.
coordinating and gathering the efforts of several key areas
into a network. It thus ensures access to the latest knowledge
so that the company can become a leader in expertise and
technology on the issues it identifies to deliver main business
opportunities, with o sustainable perspective and in
accordance with the highest values of business ethics. The
company currently participates in 32 ongoing research
projects covering the whole value chain, from viticulture to
market and end-of-life activities. The company has a special
interest for testing and deploying emerging technologies
across the value chain.

Contributing actively to the United Nations Sustainable
SOGRAPE's  Global

Approach will re-shape how we do business to build a more

Development Goals, Sustainability
sustainable and inclusive future. From working closely with our
brands their

environmental footprint to empowering small wine producers

and suppliers to help them improve

and employees, our Sustainability Approach is structured
around three areas: paving the way to a healthier planet;

safeguarding our legacy on its journey into the future and
inspiring happier and more responsible lives.
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